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VIA SAME-DAY HAND DELIVERY

Mr. William F. Caton . R

Acting Secretary

Federal Communications Commission

1919 M Street, NW

Room 222

Washington, D.C. 20554

Re: Ex Parte Presenta
Docket No. 96-60

on in MM Docket No. 92-266, CS

Dear Mr. Caton:

On behalf of The Game Show Network, L.P. ("GSN"), the
undersigned are hereby filing this letter with the Commission in
accord with 47 C.F.R. § 1.1206(a). On June 13, 1996, Dick Block
of GSN, Mark Riely of Media Group Research (a consultant to GSN)
and the undersigned counsel met with the following: Commissioner
Quello and Mr. James R. Coltharp, Legal Advisor to Commissioner
Quello; Ms. Jackie Chorney, Legal Advisor to Chairman Hundt; Mr.
David R. Siddall, Legal Advisor to Commissioner Ness; Ms. Suzanne
Toller, Legal Advisor to Commissioner Chong; and Ms. JoAnn
Lucanik, Division Chief, Ms. Lynn Crakes, attorney, Ms. Julia
Buchanan, attorney, Mr. Rodney McDonald, attorney and Mr. Edward
C. Gallick, Senior Economist, Cable Services Bureau.

Pursuant to 47 C.F.R. § 1.1206(a)(2), the following
summarizes the data and arguments presented at each of these
meetings. The materials distributed at the meetings demonstrate
that despite a large number of cable programmers in the current
market, unaffiliated programmers need vehicles such as leased
access more than ever in order to reach subscribers. Allowing
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this wide variety of programmers to use leased access as
contemplated by the Commission’s proposed rules will not
significantly disrupt cable operating economics, nor will it
result in a material disruption of channel line-ups. As such,
and given that anticipated increases in channel capacity are not
likely to result in greater access by unaffiliated programmers,
the Commission should expeditiously adopt its proposed rules with
such changes as have been proposed by GSN.

Written materials presented at each of the meetings are
attached hereto as Exhibit A. An original and two copies of this
letter are being submitted to the Secretary’s office. An
additional copy 1is submitted to be date-stamped. Please return
the date-stamped copy to the courier for delivery to the
undersigned.

Any questions regarding this filing should be referred
to the undersigned.

Respectfully submitted,

John E. Welch

Je%frey J. carlisle

Counsel to The Game Show Network.
L.P.

Enclosure

cc: Commissioner Quello
Ms. Jackie Chorney
Mr. James Coltharp
Mr. David R. Siddall
Ms. Suzanne Toller
Ms. JoAnn Lucanik
Ms. Lynn Crakes
Ms. Julia Buchanan
Mr. Edward C. Gallick
Mr. Rodney McDonald



EXHIBIT A

WRITTEN MATERIALS PRESENTED IN CONNECTION WITH
EX PARTE PRESENTATION BY THE GAME SHOW NETWORK, L.P.
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Diversity of Voices in Cable

Programming is Shrinking

Cable Network Ownership Trend

36%

December 1984

64%

February 1993

35%

April 1996

2%

IND
B Mso

Broadcast/RT only

Source: Exhibit A, Table 1, GSN Comment




Importance of Cable Diversity Grows
As Cable’s Share of Viewership Increases

One-Half of All Viewing in Cable HH's Is to Cable Programming

———————— Total Day Shares— —_—
Total TV Non-Cable  All Cable Pay Cable

HH HH HH HH
Broadcast Network Affiliates
ABC 17% 22% 14% 14%
CBS 15 21 13 11
NBC 16 20 14 13
FOX 10 15 -8 8
Total 58 78 49 46
Cable Programming
Basic 30 -~ 42 41
Pay b = 8 15
Total 36 -- 50 58
Independents 12 18 9 9
Public 3 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision Advertising Bureau, 1995 Factbook



Inability of Independents to Gain Access is not a
Function of Size, Geographical Focus or Revenue
Source

Big --- Small

National --- Local

Ad Supported --- Non-Profit --- Home Shopping



NPRM Formula Could Satisfy Economic
Requirements of All These Leased Access

Constituencies

Convergence of Distribution Economics
with Reduced Leased Access Rates

FORMERLY

TRADITIONAL AFFILIATION LEALED ACCESS RATE

40 cents+/
sub/mo. to
operator

10 cents+/sub/mo.
to programmer

modest
rates under
cost

formula

no payments to many
new networks - "launch
fees" paid to system
operator




Typical Cable System Would
Experience Minimal Disruption

Assume: 46 channel capacity
6 must-carry channels

1 dark channel

Then: 4 channels nominal leased access set aside
-1 channel dedicated to minority or educational

programming

3 channels actually available for leased access

-1 dark channel

2 channels at risk to be bumped*

About the same amount of capacity the typical system
adds each year.

*Incumbents on designated channels could, of course, bid for their slot under leased access.



Even High Capacity Systems Should Maintain
Attractive Program Mix Under GSN Proposal to
Insure Diversity

Assume: 68 channel capacity
8 must carry channels
2 dark channels
2 channels currently offering home shopping/infomerical

Then: 9 channels nominal leased access set aside
- 3 channels dedicated to minority or educational
programming

6 channels actually available for leased access
- 2 dark channels

4 channels at risk to be bumped*

Under GSN
Diversity Proposal: of 6 channels actually available for leased access
no more than 3 channels (i.e., 1/2) could be home shopping/infomerical
if the 2 currently offering home shopping/infomercial were
designated

only 1 net additional home shopping/infomercial channel would
be added to the system

*Incumbents on designated channels could, of course, bid for their slot under leased access.

-6-



Increase in Capacity Since 1984 Has Not Facilitated
Leased Access Opportunities Nor, It Appears, Will
Digital Compression Without FCC Action

* Literally dozens of channels have been added by the typical cable system since
1984 -- but operators contend they have no room for leased access.

Percent of Systems by System Channel Capacity:

1985,1995
0 573

54 or mare 30-53 029 1319 612 Sox less NA

Source: Warren Publishing, Inc., Television & Cable Factbook, Cable &
Services Volume No. 53, 1985, p.1385; Services Volume No. 64, 1996,
p. 1-81. Data as of April 1(1985) and October 1 (1995). Percents
rounded off.

* Early indication of system operator plans for digital compression indicate that
provisions are still not being made for leased access.

TCI Digital Template - Hartford, Conn. (10/20/96 expected launch)
80 digital channels on top of 60-70 analog channels:
40 channels of pay-per view
25 channels of multiplexed premium services
15 channels of niche basic services

Source: Bear Stearns & Co., Inc. equity research, 4/18/96.
Report on TCI Annual Investors Meeting.
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Over 45,000 digitallv-remastered episodes of classic and new game shows from
the legendary libraries of Merv Griffin Enterprises, Chuck Barris, Mlark
Goodson Productions and Barrv & Fnright Productions.

Over 30 different series, representing every television decade, from the
1950° through the 1990s.

Y Twenty-four hours of game show programming daily, including live
N\ interactive game shows and newly produced entertainment features.
V\ Live-hosted morning, prime time and late night programming blocks.
\V4 Weekend schedule features originallv-produced, themed programs
N including Wide World of Games and Game Show Bloopers.
W Viewers register to play-.REE live interactive game shows from home, and
- articipate by using jusgBReir telephone and TV to compete for thousands
P P i g . (4 p
of dollars in prizes. :
\V4 All registrants for interactive games become part of Game Show Network’s
N\ valuable registration database.
Programming is advertiser-friendly and never interrupted by infomercials,
V\ with unique value-added, customized opportunities appealing to a wide
range of demographics.
Representaiion
ITN Entertainment, Inc
747 3rd Avenue. 3th Floor - 35 East Wacker. Suite 3450
New York. NY 10017 ‘ Chicago. IL 60601
1212) 372-9200 13121 606-0881
(2121 319-7195 FAX 13121 606-0912 FAX
Nm . A division of Sony Pictures Ente
Los Angeles Office New York Officé
10202 West Washington Boulevard Culver City. € A 90232 550 Madison Avenue Suite 368: i
(3100 280-8902 210y 280-1359 FAX (212) 833-8893 (2

91995 Same Show Cnannel _ P Alf Rights Reserved.




GAME\,%/ Registration Database

SHOW "y 12/94-10/95
NETWO"*‘ 17,231
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Nielgery Doeer't Play Games...

N4 ESPN  FNN . Discovers  MTY by Turner America’s Comed Sa-Fi N Food  Home
GAME Classic  Talking Centra &
Movies Garden

<o Why Are We Sumping For Joy?

7' That's Why Nielsen survey- are werious busine~- especially when it's
your First national rating and you're only <ix months old S are we excited by a .77
You bet. Surprised? Not really. After all. 1t no secret that over

35 million viewers watch  and play = gam¢ Shows every day.

Still 4 .7 from Nielsen is nice confirmation. Confirmation that our daily mix of

original. live interactive game shows and classic televicion programs from a
hbrary of over 45.000 PpiSOd(’H 15 already a new Favorite with viewers,
Fon t 1t time For you ta get i the game? For mare mfosima won call (3100 2500 2227

8o many games. So little ime
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